Time on Social Media (hours per week) Compared to Impact on Self Esteem

Strong Weak No Impact | Weak Strong Total
Positive Positive Negative Negative
Impact Impact Impact Impact
Less 0 2 8 2 0 12
than 1
1-1.9 1 1 8 5 0 15
2-2.9 0 0 3 1 1 5
3-3.9 0 1 1 7 1 10
4 orover |5 6 25 10 4 50
Total 6 10 45 25 6 92
Row Conditional Relative Frequency Table
Strong Weak No Impact | Weak Strong Total
Positive Positive Negative Negative
Impact Impact Impact Impact
Less 0 0.16 0.67 0.16 0 1
than 1
1-1.9 0.07 0.07 0.53 0.33 0 1
2-2.9 0 0 0.60 0.20 0.20 1
3-3.9 0 0.10 0.10 0.70 0.10 1
4 orover | 0.10 0.12 0.50 0.20 0.08 1
Total 0.07 0.11 0.49 0.27 0.07 1
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